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W arning!YourA utoresponders
M ay N otB e Perform ing to Their

M axim um ProfitPotential

IfYou’ve B een Setting Them & Forgetting Them …
You C ould B e Leaving Too M uch M oney on The Table

Try These 11 AutoresponderSpring C leaning Ideas to
H elp You M axim ize YourProfits.

You probably already know how valuable and profitable autoresponders can be.You
sim ply setup a m ailing list,plug in som e m essages and everyone w ho signs up w ill
receive yourfullseries ofw ell-crafted m essages designed to inform and sellyour
products.

One dangerous thing you m ay have been told is thatautoresponders are
som ething you can setand forgetabout,butto m ake the m ostofthem ,you can’t
sim ply leave them be.You can setitup and forgetaboutitfora w hile,butevery
once in a w hile,you need to revisityourautoresponders and do som e updating and
evaluating on theireffectiveness.

Ifit’s been a w hile since you’ve looked atyours,it’s tim e fora Spring Cleaning!
Here are som e ideas to freshen things up to provide yourreadersa betterexperience
and increase yourprofits atthe sam e tim e.

And rem em ber,you don’thave to do allthese tasks yourself.Hire a VA (virtual
assistant)to help you getsom e ofthis w ork done.The im portantthing is to getit
done oryourautoresponders m ay notbe providing you w ith the bestreturn on your
investm entas possible.

1. M ake a listofallthe autoresponders / m ailing lists you ow n.W rite
them alldow n… even the obscure ones you m ay have forgotten about.

2. W rite dow n the purpose ofeach autoresponder.Ex.“To provide tips on
XXX topics and to prom ote m y ebook on XXX” or“To show people how to XXX
and prom ote XXXX productthrough an affiliate program ” or“Generaltips for
XXX and Iprom ote various products w eek to w eek”

3. Take a note ofthe num berofsubscribers.The m ore popularlists m ay be
an indication ofw here you should be focusing a lotofyourattention… but
don’tdisregard the sm allerlists ifthey serve a very im portantpurpose.
Perhaps,you w illneed to m ake a m ore intensive prom otion plan forthose
lists.
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4. Evaluate w hich stillfitin w ith yourm arketing plan.You m ay have
started a listw ith the bestintentions,butifitdoesn’tfitinto yourcurrent
plan,you m ay letitruns its course oreven sellit.Don’tgetdistracted w ith
things thatdon’tfitinto yourbusiness plan.

5. Go through each m essage to ensure they are allstillup-to-date.Even
ifyou think yourinform ation doesn’thave an expiry date,you’d be surprised
atthe little details thatshould be updated.You m ay have changed your
opinion on certain subjects,no longerendorse a productornew research m ay
show differentfindings than you originally reported.Don’tforgetto check for
broken links and expired offers.

6. M ake sure you’re tracking the links in yourautoresponders.W hether
it’s a link to read an article on yoursite,yourproductoran affiliate
recom m endation – track it.Tracking yourlinks w illgive you a deeper
understanding ofw hattype ofinform ation yoursubscribers are interested in
and w hatoffers they respond to.

IM PORTANT NOTE:Yourautoresponderm ay com e w ith autom ated
link tracking.Thatcertainly m akes iteasy to track links,butconsider
thatthe strange-looking links yourautoresponderproduced m ay
actually deterclicks,ratherthan encouraging them .

Ifyourlinks look like:
http://clickm e.m yauoteresponderser.com /1/2/jk/12342.htm l

Ask yourselfifthey w ould m ore likely click on a link like the one above
orone from yourdom ain like:http://m ydom ain.com /great-offer.htm l

M y recom m endation is to alw ays redirectany strange-looking tracking
links through yourow n dom ain.Ifin doubt,testa few links through
yourow n dom ain in com parison to the otherones and see w hich are
clicked through m ore frequently.You m ightbe surprised atthe
difference.

7. Add extra tips and inform ation you m ay have com e across since you
originally created the autoresponder.W e allexpand ourknow ledge and
experience as w e w ork in ourm arkets.This is a greatopportunity to share
w hatyou’ve learned.The new tips and info can be added to the existing
m essages orcreate new m essages.W ith thatsaid…

8. M ake a plan to add m ore m essages.Ifit’s been a w hile since you added
any new m essages to yourautoresponder,chances are som e ofyour
subscribers are no longerreceiving any contentorw illbe atthe end ofthe
series soon.Don’tw aste allthathard w ork!These subscribers are valuable to
you,so keep in touch.

9. Evaluate yoursign up page and prom otions.Take a look atyouropt-in
page orthe sign-up boxes you’ve place on yourw ebsite.Can you m ake your
offerm ore enticing ordoes itneed to be updated based on the changes
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you’ve m ade to yourm essages? Split-testnew headlines,calls to action,try
adding yourpicture and see w hatincreases youropt-in rate.

10.Consideroffering a new sign-up bonus.Ifyourcurrentsign up bonus is
stillw orking,you m ay notneed to change it.Butifyou have an idea fora
greatnew free reportorusefultool,highly targeted to yourautoresponder’s
topic,go forit.It’s also a greatfreebie to give to yourexisting subscribers.
Breathe new life into yourofferand help generate som e w ord-of-m outh w ith
the new contentyou m ake available.

11.Getthe w ord out!W hen you firststarted yourautoresponder,you m ay
have puta lotofeffortinto acquiring subscribers.Som e ofthose m ethods
m ay stillbe w orking,butthere’s alw ays plenty m ore you can do to accelerate
yoursign up rate.You can distribute contentto prom ote yourlist.You can set
up a pay-per-lead affiliate program to getothers to prom ote yourlist.Allow
affiliates/partners to rebrand a specialreportthatprom otes yourlist.The
possibilities are endless.Justm ake sure you’re breathing new life into your
prom otions.

N eed a H elping H and w ith Your
InternetM arketing Spring C leaning?

Join m e form y intensive 6-w eek one-on-one e-coaching to help you m ake the
m ostofw hatitalready w orking in yourbusiness… and learn how to plan your
business form axim um future profits.This isn’tjustan ebook orhom e-study

course… this is com plete guidance and access to m e to help ensure yourlong-
term success.

Registration Deadline is Sunday,April2 and classes starton M onday.Only 50
students w illbe accepted,so hurry and grab yourspotnow at:

http://w w w .im springcleaning.com
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